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Dear Community Supporter,

Domestic violence is 100% preventable.  

Abuse of power and control is the reality at home for too many in
our community, but the good news is that everyone can do
something to prevent it. 

You have the opportunity to make a difference through
sponsorship, team registration, and in-kind donations for the
Refuse To Abuse® 5K at T-Mobile Park with the Seattle Mariners.

Refuse To Abuse® is an award-winning, statewide community education program on domestic violence
prevention, combining a love of baseball and a vision for a world free of violence. Enlisting a built-in
audience of baseball fans, especially boys and men, Refuse To Abuse® sends the message to “Choose
Respect."

For example, take a lifelong Mariners fan named Mike. He first got involved in the Refuse To Abuse® 5K
because he’d heard about the priceless top prize: Honorary First Pitch at a Mariners game. But
then, people in his circle of friends and family began revealing that they had survived abuse from a
controlling partner. Mike realized just how common domestic violence is. His simple involvement in the
5K made a difference by breaking through the shame and isolation that keeps abuse hidden. "I knew I
had to do more," he said. Today, Mike shares his story on local sports talk radio, and continues to
involve his community in preventing domestic violence.  

Thank you for your support for violence-free communities where all people can live and love freely
without fear.  

Sincerely,

Judy Chen
Executive Director 



THE BASICS
R e f u s e  T o  A b u s e ®  i s  a  s t a t e w i d e
c o m m u n i t y  e d u c a t i o n  p r o g r a m  t h a t
h e l p s  p r e v e n t  d o m e s t i c  v i o l e n c e .  T h e
p r o g r a m  w a s  c r e a t e d  b y  t h e
W a s h i n g t o n  S t a t e  C o a l i t i o n  A g a i n s t
D o m e s t i c  V i o l e n c e   i n  p a r t n e r s h i p
w i t h   t h e  S e a t t l e  M a r i n e r s ,
w i t h   a s s i s t a n c e  f r o m  t h e  a d v e r t i s i n g
f i r m  C r a t e r s  o f   t h e  M o o n .

T e l e v i s i o n ,  r a d i o ,  a n d  p r i n t  p u b l i c
s e r v i c e  a n n o u n c e m e n t s  h a v e  f e a t u r e d
p l a y e r s  a n d  m a n a g e r s ,  i n c l u d i n g  K y l e
S e a g e r ,  F e l i x  H e r n a n d e z ,  D e e  G o r d o n ,
a n d   S c o t t  S e r v a i s .  T h e  a n n u a l  R e f u s e
T o  A b u s e ®  5 K  d r a w s  M a r i n e r s  f a n s ,
r u n n e r s ,  w a l k e r s ,  a n d  c o m m u n i t y
s u p p o r t e r s ,  g i v i n g  a  b r o a d  a u d i e n c e
t h e  c h a n c e  t o  j o i n  t h e  M a r i n e r s  t o
p r o m o t e  h e a l t h y  r e l a t i o n s h i p s .  
 
F e w  p r o f e s s i o n a l  s p o r t s  t e a m s  h a v e
c h o s e n  t o  t a k e  s u c h  a  p u b l i c  s t a n d
a g a i n s t  d o m e s t i c  v i o l e n c e .  F o r  t h e
p a s t  2 5  y e a r s ,  t h e  S e a t t l e  M a r i n e r s
h a v e  d o n e  m o r e  t h a n  j u s t  t a l k  a b o u t
h e l p i n g  r a i s e  a w a r e n e s s  a b o u t  t h i s
i s s u e ;   t h e y  h a v e  s t o o d  f i r m  i n  t h e i r
l e a d e r s h i p  r o l e .  H a v i n g   c r e d i b l e ,
p r o f e s s i o n a l  m a l e  a t h l e t e s  s p e a k  o u t
o n  t h i s  i s s u e  h e l p s  s e n d  a  p o w e r f u l
m e s s a g e  t o  y o u n g  p e o p l e .



W h i l e  t h e  g e n e r a l  p u b l i c  n o w  k n o w s  a b o u t  d o m e s t i c  v i o l e n c e ,  m o s t
p e o p l e  d o n ' t  k n o w  w h a t  t h e y  c a n  d o  t o  s t o p  a b u s e  a n d  e d u c a t e
o t h e r s .  R e f u s e  T o  A b u s e ®  a i m s  t o   e n g a g e  t h e  c o m m u n i t y  i n
p o s i t i v e ,  p r a c t i c a l  w a y s  a n d  h e l p  p r e v e n t  d o m e s t i c  v i o l e n c e .  H i g h
p r o f i l e  a t h l e t e s  a n d  r e c o g n i z e d  c o m m u n i t y  l e a d e r s  a r e  s p e a k i n g
o u t   a g a i n s t  d o m e s t i c  v i o l e n c e  a n d  a s k i n g  f o r  a  c o m m i t m e n t  f r o m
o t h e r s  i n  t h e  c o m m u n i t y  t o  j o i n  t h e m .  
 
I n  W a s h i n g t o n  S t a t e ,  n e a r l y  h a l f  o f  a l l  h o m i c i d e s  o f  w o m e n  a r e
c o m m i t t e d  b y  a  c u r r e n t  o r  f o r m e r  a b u s i v e  p a r t n e r .  A  r e c e n t  s t u d y
f o u n d  t h a t  1  i n  3  t e e n s  h a s  e x p e r i e n c e d  s o m e  f o r m  o f  a b u s e  i n  t h e i r
d a t i n g  r e l a t i o n s h i p s .

THE PURPOSE



OVER THE LAST 9 YEARS....

The Refuse To Abuse® 5K
has raised over $1 million

for domestic violence
prevention.

Survivors, advocates,
business leaders, law

enforcement, and
community members have
come from over 39 states

and 9 countries to
participate in this

empowering event.
61% of all participants

identify as female. 22% of
all participants are age

25 or younger.

The message of domestic
violence prevention has

reached 500,000+
households through our

Refuse To Abuse®
campaign.



MARKETING
IMPACT

Refuse To Abuse® ads on MarinersVision every home pre-game; over 70
games in 2019
Refuse To Abuse® full page ad in Mariners Magazine; 40,000 distributed
annually
Social media promotion on Facebook, Twitter, and Instagram to over 2
million followers
 Refuse To Abuse® ads on Mariners Radio Network Affiliates during live
game broadcasts
Total reach of all promotion is an estimated 1 million people annually

Seattle Mariners Reach

3 social media channels (Twitter, Facebook, Instagram)
Supported by social media influencers with over 800,000 followers
Engaging and cross promoting with national domestic violence
organizations
900,000+ social media reach from 5K participants

Social Media Reach

All 39 counties of Washington, via WSCADV's 70+ member programs
Programs serve rural, urban, multi-cultural, and Tribal communities across
the state
2,000+ subscribers to WSCADV's monthly newsletter

WSCADV's Member Programs Reach



YOU'RE IN GOOD
COMPANY!
PREVIOUS SPONSORS & DONORS INCLUDE



All Bronze Level benefits plus:
Logo placement on high quality
event shirts and runner bibs
Two (2) complimentary
registrations
Social media shout out prior to the
event
Day-of feature:

Virtual option: social media
shout out
In person option*: Logo
placement on LED boards
inside the ballpark

Silver Sponsor: $5,000-$9,999

SPONSORSHIP
OPPORTUNITIES

All Silver Level benefits plus:
Prominent company recognition as a
Gold sponsor in press releases and
marketing materials
Five (5) complimentary registrations 
Social media feature profile prior to
the event
Day-of feature on Facebook Live and
other social media channels
Consultation with our Social Media
strategist to maximize your 5K
marketing exposure

Gold Sponsor: $10,000-$24,999
All Gold Level benefits plus:
Exclusive sponsorship level
Company name incorporated into
the name of the event (e.g. Brand X
Refuse To Abuse® 5K)
Company recognition as title
sponsor in press releases and
marketing materials
Complimentary team registration
(up to 10 team members)
First right of refusal for 2022 event 

Title Sponsor: $25,000+

Logo recognition on event website
and communications
Day-of exhibitor booth

Virtual option: online booth on
the event website
In person option*: booth in the
finishers' area of the ballpark

Swag bag placement
Virtual option: digital item in
virtual swag bag
In person option*: product
placement in swag bag

Logo placement on day-of signage*

Bronze Sponsor: $1,000-$4,999

*The availability of in-person options will depend on the health & safety guidelines at the time of the event.



T h e  W a s h i n g t o n  S t a t e  C o a l i t i o n
A g a i n s t  D o m e s t i c  V i o l e n c e
( W S C A D V )  i s  t h e  l e a d i n g  v o i c e  f o r
e n d i n g  d o m e s t i c  v i o l e n c e  i n
W a s h i n g t o n  S t a t e .  F o u n d e d  i n
1 9 9 0  b y  s u r v i v o r s  a n d  t h e i r
a l l i e s ,   W S C A D V ' s   m i s s i o n  i s  t o
m o b i l i z e  o u r  m e m b e r  p r o g r a m s
a n d  a l l i e s  t o  e n d  d o m e s t i c
v i o l e n c e  t h r o u g h  a d v o c a c y  a n d
a c t i o n  f o r  s o c i a l  c h a n g e .  

W e  i m p r o v e  h o w  c o m m u n i t i e s
r e s p o n d  t o  v i o l e n c e  a n d  c r e a t e
c o m m u n i t i e s  w h e r e  a l l  p e o p l e  c a n
l i v e  a n d  l o v e  w i t h o u t  f e a r
t h r o u g h  v i s i o n a r y  w o r k ,  e n g a g i n g
t h e  p u b l i c ,  a n d  s u p p o r t i n g  o u r
7 0 +  m e m b e r s ,  w h o  i n  t u r n  h e l p
s u r v i v o r s  a n d  t h e i r  f a m i l i e s  i n
r u r a l ,  u r b a n ,  a n d  N a t i v e
c o m m u n i t i e s  a c r o s s  W a s h i n g t o n .  
 
L a s t  y e a r ,  W S C A D V  t r a i n e d
4 , 0 0 0 +  v i c t i m  a d v o c a t e s  a n d
p r o f e s s i o n a l s ,  w h o  i n  t u r n  s e r v e d
1 9 , 2 6 3  s u r v i v o r s  a n d  c h i l d r e n
o u t s i d e  o f  s h e l t e r ,  p r o v i d e d
e m e r g e n c y  s h e l t e r  t o  5 , 3 7 9
p e o p l e  f l e e i n g  a b u s i v e  p a r t n e r s ,
a n d  a n s w e r e d  9 3 , 3 9 1  c r i s i s  c a l l s .  

ABOUT WSCADV



B u s i n e s s / O r g a n i z a t i o n : _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

SPONSORSHIP
APPLICATION

C o n t a c t  N a m e : _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

E m a i l : _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

P h o n e : _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ W e b s i t e : _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

S p o n s o r s h i p  L e v e l :

P a y m e n t  M e t h o d :

C r e d i t  C a r d  N u m b e r : _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

N a m e  o n  C a r d : _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

E x p i r a t i o n  D a t e : _ _ _ _ _ _ _ _ _ _ _ C V V  C o d e :  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

LORENZ  L IM

Bronze Level                Gold Level

Silver Level                   Title Sponsor

Credit Card                   Check

Submit to 5k@wscadv.org

Checks should be made out to the Washington State Coalition Against Domestic Violence and mailed to
1511 3rd Ave, Suite 433 Seattle, WA 98101

Logo on shirt: April 30
Logo on race bib: May 14
Decision about booth at the event: June 4
Swag bag items due at WSCADV office: June 25

Sponsorship Deadlines



1511 3rd Ave, Suite 433
Seattle, WA 98101

206.389.2515
wscadv.org

refusetoabuse5k.org
5k@wscadv.org

@wscadv facebook.com/WSCADV @wscadv


